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Research on EWOM Reproduction Based on Innovation Diffusion
Vision: Taking the Mafengwo Travel Network as an Example
WANG Zhi-hai WANG Wei

Abstract: The development of the Internet has profoundly changed the way of travel information transmis—
sion. This research is based on the visual field of innovation diffusion taking the Mafengwo Travel Network as an
example. The formation and spread process of electronic word of mouth ( EWOM) is investigated. The study ar—
gues that the Word-ef-mouth generated by many netizens spreads quickly on the network. It is accepted by the
tourists and has great influence on their behavior choice. The audience do not remain in the phrase of acceptance
of new information. Instead they will combine the content and practice of action formed in the view and generate
a new EWOM. This process is the individual "reproduction" in the process of innovation diffusion. The promi—
nence of "reproduction" not only means that acceptance is no longer the end of diffusion but also has important
influence on the communication effect and mode of EWOM.
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