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Brand Communication: Rebuilding a New Era Image
for Made in China
SONG Yu-shu, XU Jia

Abstract: Chinese manufacturing industry has taken the first step from being big to being strong, with
the full implementation of the strategy to build a manufacturing powerhouse. Consequently, the full dis-
play of the technological innovation and quality revolution of China must be made and the wonderful sto-
ries about Made-in-China must be spread as so to reconstruct the discourse system and change the stereo-
typical cognition about Chinese manufacturing, guide the international community to re—recognize and
re—evalute the value of China’s manufacturing. . All those efforts will play a positive role in restoring
the image of a new era of Chinese manufacturing from information orientation and public opinion.
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