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Re-understanding of WeChat Rumors: Interaction Practice and
Guidance in Social Networks
LIN Aigun CHEN Rui-hua

Abstract: Rumors as an ancient phenomenon are often associated with the media. Different media bring new
features and influence to rumours. As a new way of life  WeChat has become a structural field that points to the
practice of social interaction by embedding people’s relationship networks and incorporating into daily habits. The
appearance of WeChat has created the conditions for the spread of rumors and has led to new forms of ru—
mors. These repeated rumors metaphorize the social attributes of rumors  generate and maintain relationships with
the community and their corresponding emotional mobilization functions. The rumors have already become the
“soft culture” in WeChat communication which urges us to re-examine and construct the governance model of
WeChat rumors.

Key words: WeChat rumors; public expression; public information; social networks; network management
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