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On the Cultural Philosophy of Media in the Technology Change
from the Angle of the Technology Culture of Marx and Engels
LIU Wei-dong

Abstract: The changes and the global attributes of media technology provide the possibility to solve the
problem of economic disparity in different countries. They have also been important way for China which
is the biggest developing country in the world to catch up with the developed countries in the new centu-
ry faster. However, in the days of communication integration, following the deep changes of new media
technology, the external culture bound with the media technology will probably dissimilate the native
national culture and make it lose independence while accelerating the social and economic develop-
ment. As a very special cultural system, the phenomenon mentioned above reflects the deeper cultural
problem in the changes of media technology. This article is seeking and proving the true-or-false problem
in that cultural dissimilation phenomenon through studying universality and particularity of media tech-
nology culture.
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