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Key Issues and Operating Mechanism of Innovation-led Development
in A New Era: An Experience from Learning the Report of

the 19th National Congress on Building an Innovative Country
LIU Zhi-biao

Abstract: Much more innovationrled development is needed for building a modern economic
system. Thus, a gradual economic transition is required from the export-oriented mode to an open econo-
my mode based on China s huge domestic demand market and self-priority of global value
chain. Government should try to build a comprehensive innovation—incentive system based on “culture-
regime-market-technology” for the purpose of achieving more major breakthrough of original success;
and also should build world-renowned brands in some important industries to realize the transformation
from international OEM enterprises to independent brands; what’ s more, it’ s necessary to build and
improve the institutional mechanism for an open and inclusive innovation ecosystem.
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