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Manifestation of Entity or Metaphor of Relationship:

Two Veins of Media Views in Communication
HU Ytqing

Abstract: It has been 35 years since the publication of the special issue The Ferment of the Field of Journal of
Communication in 1983, The past 35 years have witnessed this kind of constant introspection, and its greater
scale, higher frequency and wider scope. The most fundamental divergence in the field of communication focuses
on some basic concepts, for example, media From the broadest point of view, the understanding of media
could at least be acknowledged as two kinds of venation: Entity and Metaphor In the viewpoint of positivism and
early criticism, media is a kind of perceivable, functional entity. This kind of perspective has greatly narrowed
and generalized the conception of media, eliminating the characteristics of communication discipline It has also
split the inherent consistency of communication, degrading communication to a social engineering science for ap-
plication and measurement. From Herbert Marshall McLuhan to the theory of mediated society, media, as a
metaphor of a space of meaning, a way of transmitting information and a kind of social relationship, has become
a kind of highly matured ideology. This new kind of venation is becoming the way to get rid of the crisis of com~
munication discipline
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