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Architectural Innovation and the Global Value Network Self-construction
of Strategic Emerging Industry and Its Governance Challenges
LIU Yun ZHU Rui-bo

Abstract: Architectural innovation that meets the demands of regional low-end market is the logical starting
point of global value network self-construction of Chinese strategic emerging industries. While local enterprises is
the core of global dominant design competition global dominant design is the ultimate goal of global value net—
work construction of strategic emerging industries. Cultivation of leading markets based on domestic demand is a
vital approach to high-end development of Chinese strategic emerging industries therefore the key for the trans—
formation of local core technology into global dominant design. The formation of leading market is in essence the
construction of Mechanism of Positive Feedback between technology innovation and market demand through archi-
tectural innovation thus presenting multiplicative effect of core technology innovation and chain effect of relevant
industries.

Key words: architectural innovation; strategic emerging industry; global value network; self-construction;

governance challenges; modulation
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