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Regional Economic Growth, 3T Hypothesis and Creative Class
Distribution; On System GMM Test of Inter-Provincial Panel Data

ZHANG Ke-yun, ZHAO Wen-jing

Abstract: Larger demand for creative class would come along with the rise of creative industries. Relative
concepts, the relationship between regional growth and creative class and agglomeration mechanism
were being overviewed. China’ s province-level dynamic panel data from 2004 to 2014 and the sys-GMM
method were used for empirically analysis after some improvements made based on the 3T hypothe-
sis. The results show that a stronger positive correlation is found between creative class and developed
areas than that of developing ones; creative classes gathered to the east; the supply of cultural products,
the level of talent and the population density show positive influence; different regions have different
ways to attract creative class, and developed ones should increase the supply of cultural products and
population density and developing ones should promote technique level; developed areas have greater po-
tential to attract creative class by providing a better soft environment than developing ones do.

Key words: creative class; 3T hypothesis; GMM method; cultural product supply
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