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Effect of Social Entrepreneur’ s Social Capital on Entrepreneurship
Opportunity Recognition
WANG Zhong, LI Jiao, YUAN Dan

Abstract: As the driving force of social goals, social enterprises solve social problems through the oper-
ation of the business model, play an important role in employment, education, poverty alleviation and
other fields, contributing to build a harmonious society. Social enterprises have difficulty in resource ac-
quisition which restricts their sustainable development. The social capital of entrepreneurs is the main
way to obtain external information and resources, which helps them to identify opportunities to obtain
resources. Based on the theory of social capital, taking entrepreneurial alertness as intermediary varia-
bles and using empirical analysis method, the paper analyzes social entrepreneurs social capital effect on
opportunity recognition It is concluded that the social entrepreneur’s social capital has a significantly
positive effect on opportunity recognition; entrepreneurial alertness plays a partial mediating role be-
tween social entrepreneurial social capital and entrepreneurial opportunities. Social entrepreneurs should
pay enough attention to social capital, enhance the entrepreneurial alertness and carry out multi— di-
mensional entrepreneurial opportunities so as to identify valuable business opportunities and enhance the
effectiveness of the practice of social entrepreneurship and success rate to achieve sustainable develop-
ment.

Key words: social entrepreneur; entrepreneur social capital; opportunity recognition; entrepreneurial

altertness; mediating effect
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